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WE LOVE

TRUCKERS
Acuity, A Mutual Insurance Company

ACUITY CELEBRATES

2020 NATIONAL TRUCK DRIVER

APPRECIATION
!
Each year, the trucking industry is acknowledged
during National Truck Driver Appreciation
Week. This year’s week-long celebration was
September 13-19. It held even more significance
this year due to the heroic efforts of truck drivers
in the face of the COVID-19 pandemic.

Week

Trucking
Association
providing free lunches to drivers. Acuity was a
sponsor of both events, which provided lunches
to thousands of drivers.

With a large portion of the country working from
home or, unfortunately, unemployed, sheltering
in place, and practicing social distancing, truck
drivers faced extraordinary challenges. They put
themselves and their families at risk by making
sure store shelves were stocked with essential
products. In addition, it was necessary to keep
up with rapidly changing rules and regulations.
Finally, once at their destination, drivers needed
to adjust to new policies and procedures
intended to keep everyone safe.

As for the annual appreciation video, which had
been a social media success the past three
years, the team took a different approach this
year. The difficult decision was made to not hold
a contest this year. In its place, the team decided
to create a video of Acuity employees thanking
drivers for all they do. “We put the call out and
there were many people who had personal
stories to tell about a family member who is
a trucker,” says Sandy Herwig, Acuity Claims
Consultant. “Our idea was to say thank you from
the Acuity family.”

For the past three years, Acuity celebrated
Appreciation Week by holding essay contests
for kids and creating an appreciation video from
content received. This year, Acuity decided
to put a different spin on how we show our
appreciation to drivers.

In the end, the lesson from 2020 is the spotlight
shined on the importance of truck drivers.
Especially in the early days when no one really
knew what was happening, drivers kept our
country afloat. Acuity and our employees want
to say thank you to all drivers.

“We realized in March that, while celebrating
drivers during Appreciation Week is important,
drivers were performing tasks then that
deserved our thanks,” says John Gebert, Acuity
Commercial Underwriting Manager.

You can view Acuity’s 2020 appreciation video at
acuity.com/trucker-appreciation.

With that in mind, the team that creates the
annual Appreciation Week Contest focused on
finding ways to thank drivers. One of the biggest
issues facing drivers was finding a place to eat.
Most restaurants were closed and those open
with a drive-through window were not always
accessible. The team found two events, the
Wisconsin Motor Carriers Association Thank a
Trucker Appreciation Event and the Nebraska

Photos courtesy of the Nebraska Trucking Association.

SUPPORTING
MOTOR CARRIERS
THROUGHOUT THE PANDEMIC
At Acuity, protecting you is our top priority. Our
financial strength and stability built over 95
years of doing business ensures that we will be
there after accidents, storms, and other losses
when you need us most.
We continue to monitor the pandemic and
have taken measures to keep our employees
healthy and ensure there is no impact to normal
customer service operations. Our employees are
equipped with the technology they need to work
remotely from home, ensuring minimal disruption
to operations and providing the service and
support you need during this time.
Acuity in the Community
We pride ourselves on giving back to the
community and being there when people need
us, so we have made it a priority to give back
during this time.
“This is an unprecedented time in the history of
our nation and the world,” says Ben Salzmann,
Acuity President and CEO. “Supporting the
community is always a priority for Acuity, and
there has never been a higher need for essential
services than right now when many individuals
and families have
had their lives
significantly
disrupted.”

Here are a few of the things we have done for
our trucking customers and the community:
• We made a special $300,000 financial
contribution equally distributed among the
Salvation Army, Feeding America, and the
Sheboygan County Food Bank to support
these groups’ COVID-19 relief efforts.
• We showed our appreciation to truck drivers
throughout 2020 as highlighted in the main
article of this issue.
• We provided motor carriers with safety and
compliance resources available for free at
acuity.com, including:
- The Acuity Motor Carrier Toolbox, which
provides helpful tools for motor carriers
to enhance both their operations and
FMCSA compliance.
- Loss control safety tools and services,
which help to identify and reduce both the
frequency and severity of losses.
- JJ Keller Safety Videos, which customers
can use during new hire orientation, driver
coaching, and driver safety meetings.
Acuity values our relationship with you and will
continue to be open for business
and ready to respond to your
needs.
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BEST OF

THE BLOG

NEW CYBER COVERAGE
The statistics about cybercrime are enough to keep
a person awake at night:

• 43% of cyber breach victims are small- to mid-size
businesses, according to Verizon’s 2019 Data
Breach Investigations Report.
• Also according to Verizon, 1 in 9 system
compromises happen in under a minute.
• 9.7 billion records have been leaked since the start
of 2019.

FOR TRUCKERS!
With all these necessary coverages in one single
form you can rest assured your needs
are met.
In addition to the new Acuity cyber coverage
form, our trucking customers have access to eRisk
Hub, providing access to resources such as a risk
assessment survey, tools to estimate the anticipated
cost of a breach, and a news center to keep up with
the latest cyber news. Finally, if a covered cyber loss
does occur, you can rest easy knowing that all cyber
claims are managed by experienced cyber claim
specialists who are available 24/7.

With this threat hanging over businesses, Acuity is
excited to announce an upcoming change to our
commercial lines cyber insurance offerings. As part
of our continuing partnership with Hartford Steam
Check out more entries at acuity.com/trucker-focus.
Boiler (HSB), our current separate Cyber Liability,
Data Breach, and Identity Recovery coverage
forms will transition to one form that includes all
three coverages. In addition, two coverages,
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WORD

OF MOUTH

Have you toured the Iowa 80 Trucking Museum
either in person or virtually? Check out this
national treasure and read about more great
trucking topics at facebook.com/acuitytrucking.
You can also check out our trucking blog and
access online resources and tools at acuity.com.
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ASK THE
SPECIALIST

Cliff Johnson
is Acuity’s Trucking
Consultant. Have a
question for Cliff?
Reach him at
cliff@acuity.com.

BUILDING RELATIONSHIPS
BETWEEN MOTOR CARRIERS
AND FREIGHT BROKERS

In the United States, more than 70 percent
of freight is hauled by trucks over the road.
Trucking remains our country’s lifeline, enabling
us to receive the food, clothing, fuel, medicine,
and other supplies we need to live.
Our transportation system has many working
parts that result in products arriving at their
destinations on time and in good condition.
In addition to the truck, the roads, the training
and support of the drivers, maintenance, safety,
insurance, finance, and so much more, one of
the changes I have noticed is the increased
reliance on freight brokers that many motor
carriers—especially in 2020—are using.
As many of us know, shippers, motor carriers,
and receivers are the most visible parties
involved in moving freight from point A to point
B. We see their facilities and their trucks on the
road, but what about freight brokers?
A freight broker is an agent who contracts with a
manufacturer or shipping company to move their
freight to the end receiver via a motor carrier.
A freight broker must work with the shipper to
coordinate the pickup time, find a reliable motor
carrier with the correct equipment and personnel
to transport the freight, and manage any issues
during movement of the load.

Though many motor carriers have their own
outbound freight, freight brokers can help
motor carriers procure loads away from home
in the lane of traffic they are in and with the
equipment and expertise the motor carrier has.
This can help the motor carrier increase profits
by reducing deadhead miles and time spent
looking for loads. In managing the load between
the shipper and motor carrier, the freight broker
never physically handles the load. However,
once the motor carrier is under the load, the
freight broker provides communication of load
details and progress reports and helps manage
any issues that arise.
A freight broker’s commission occurs by
negotiating rates with the shipper less the
negotiated rate with the motor carrier. So, for
example, a load is offered to a broker paying
$1,250 for delivery to the receiver. The broker
posts on a load board or contacts motor carriers
offering this load for $1,050. The difference
between the two rates is the freight broker’s
commission. Given the nature of the freight
broker’s job, there can be tension as shippers
are encouraged to pay higher rates while motor
carriers are offered rates that allow the freight
broker to enhance their profits.

Freight Brokers

Motor Carriers

1. Be a good communicator and provide shipper
information, load requirements, freight specifications,
and receiver details, so motor carriers do not waste
their time calling about a load they cannot haul.

1. Follow through with
your agreements.

2. Share any special requirements or issues upfront,
including permitting requirements, tarping needs,
weather conditions, or road information for areas
where they will be traveling.
3. Pay in a timely manner.
4. Always be polite and thank the motor carrier for
doing a good job.

TEAR ALONG THE PERFORATION LINE

Here are some ideas motor carriers and freight brokers
can use to improve their relationships and profitability:

2. Be honest about any
issues that affected
the movement of
a load.
3. Discuss future
business
opportunities that
might be a good fit.

WIN $100! FIND THE

Acuity is proud to
hoist a 70- by 140-foot
American flag on a
400-foot flagpole at
our headquarters in
Sheboygan, WI. Visit
www.acuity.com/flag
to learn more.

FLAGPOLE TO BE ENTERED!
To enter, find the flagpole hidden in this issue and send an
email with the location to flagcontest@acuity.com. We’ll
randomly choose a winner from the correct entries
received by January 1, 2021.

WINNER of last issue’s contest was:
Cheryl Mallak—Mallak Trucking Inc—Olivia, MN

This contest is not open to employees of Acuity or their
immediate family members. For a complete list of rules,
visit www.acuity.com/flagcontestrules.
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Acuity Knows Trucking!
Check out our dedicated trucking-focused online channels!
Trucking Web Page
acuity.com/trucking
Facebook
facebook.com/acuitytrucking
Blog
acuity.com/trucker-focus
YouTube
youtube.com/acuityinsurance
(Trucker Focus playlist)
LinkedIn
linkedin.com/company/acuity-insurance
Twitter
twitter.com/acuityinsurance

TRUCKING

QUESTIONS?

Acuity’s on-site trucking consultant
provides over 30 years of industry
experience to your business.

		 Email
trucking.news@acuity.com
		 Phone
800.242.7666, extension 1740

Acuity, A Mutual Insurance Company

TRUCK DRIVER’S
WINTER SURVIVAL KIT

Use this checklist to make sure you are prepared for the hazards
of winter driving and will be able to stay warm, safe, and healthy if
you are forced to spend an extended period of time in your truck.
Inspect your chains for defects at the beginning of each winter
season and after each use.

L KIT
WINTER SURVIVSpA
r
are bulbs for the marke

o Warm socks, hat, &
waterproof gloves
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o Sleeping bag or blank
such
o Non-perishable foods
ola
an
as dried fruit, nuts, gr
o Extra medication
(Check expiration dates)

o Bottled water
o Shovel (foldable)
s
o Flashlights & batterie
o First aid kit
o Multi-purpose tool
o Jumper cables
o Extra fuses
o Chains

o

lights or headlights
scraper
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o Small section of tarp
similar material to lay on
when installing chains
o Tool Kit:
& Phillips)
- Screwdrivers (flat blade
- Pliers
- Box knife

- Selection of wrenches
- Duct tape
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focused on truckers
2800 South Taylor Drive
Sheboygan WI 53081
T: 800.242.7666
F: 920.458.1618
www.acuity.com

TEAR ALONG THE PERFORATION LINE

For additional free copies,
email: TFsignup@acuity.com

The articles in this publication are general in nature and not intended to and should not be relied upon or construed as technical, legal, or other professional advice. If legal or other expert assistance is required, the services of a competent professional should be
sought. Any illustrations of coverage are for informational purposes only. Actual coverage is determined by the language of the policy or endorsement. The information presented is based on the most current information available at the time of publication.

