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The year that soared
– corporate overview –

Thanks to world-class agents and employees, ACUITY was flying
high in 2015! We continued our more than 15-year track record of success

with strong sales growth and gains in policyholders’ surplus, setting record levels
in both categories. ACUITY also surpassed the industry again in profitability,

recording a combined ratio under 100 for the fifth straight year. 

Ben Salzmann
President & CEO

AVG.15141312111009080706050403020100

COMBINED RATIO

*Based on industry averages from Conning Research & Consulting, weighted by ACUITY’s mix of business  (GAAP)
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A BANNER YEAR IN SALES
– SALES overview –

In 2015, ACUITY’s written premium grew by a whopping
$87 million to an all-time high of $1.33 billion. Premium expansion

comes from balanced growth across our entire operating territory. In  
the past 48 months alone, we have increased our annual revenue by nearly
$500 million thanks to agents who choose ACUITY as their go-to company.  

Wally Waldhart
Vice President - Sales & Communications
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FLYING HIGH
– Commercial Lines overview –

Agents can count on ACUITY to be a competitive, consistent, stable  
market in commercial lines. Their trust propelled us to new heights  

in written premium and kept our hit ratio at a historic high. ACUITY’s  
on-target approach to business is a winning strategy for continued  

profitable growth in 2016 and beyond.  

Ed Warren
Vice President - Commercial Lines
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REACHING NEW HEIGHTS
– Personal Lines overview –

Great service, trusted protection, and precision pricing are  
the keys to ACUITY’s ongoing success in personal lines.  2015 saw  
new records set in personal lines written premium and policies in  

force. We achieved positive premium growth for an incredible  
19th consecutive year and maintained strong policy retention. 

Shane Paltzer
Vice President - Marketing & Personal Lines
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SETTING THE STANDARD
– Claims overview –

From small claims to catastrophic events, when people are  
faced with a loss, they can count on ACUITY to be there. Our fast,  

fair service continues to earn us high marks from customers and agents  
alike, and our use of leading-edge analytics helps us control costs  

while helping people repair, rebuild, and recover. 

Jamie Loiacono
Vice President - Claims

Savings From Managed
Care (net)

in millions of dollars
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WITH FLYING COLORS
– Finance overview –

Customers and agents alike deserve an insurance partner that  
is financially strong and stable, and that’s just what they get with ACUITY.  

Our strategy is consistent—conservative investing, disciplined underwriting,  
and reasonable reserving—and it produces results, year after year. And in an era  

of greater regulatory scrutiny, we again passed our audits with flying colors. 

Wendy Schuler
Vice President - Finance
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THE SKY’S THE LIMIT
– Actuarial and Strategic Information overview –

The amount of data available to insurers continues to expand. ACUITY  
has demonstrated our acumen for using the latest analytic capabilities to 

 turn that data into actionable information and create precision pricing strategies.  
In addition to helping fuel incredible, sustained growth, our efforts enabled ACUITY  

to achieve strong renewal retention rates in both personal and commercial lines.

Pat Tures
Vice President - Actuarial & Strategic Information
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RISING TO THE TOP
– Human Resources overview –

In 2015, ACUITY was named the #3 large-sized company to work for  
in America, the best workplace in insurance, and a top employer for both  
millennials and women. We’ve maintained our unique corporate culture  

while experiencing incredible business growth that has led us to having over  
1,150 employees, a number that is expected to exceed 1,250 by early-2016.  

Joan Ravanelli Miller
General Counsel & Vice President - Human Resources
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THE FUTURE TAKES FLIGHT
– Services overview –

With faith in our future, ACUITY completed key phases of  
work on our 240,000-square-foot addition in 2015 and raised an  

even bigger flag at our corporate headquarters. While experiencing  
a record level of business growth, we also maintained our high  
standards for speed and accuracy of servicing and processing. 

Sheri Murphy
Vice President - Services & Administration

Policies in Force
in thousands
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STANDING TALL
– Business Consulting overview –

When it comes to efficiency and quality, ACUITY is in  
a league of our own. Our staff outperforms the industry across  

every area of measure, earning us a spot on the Ward’s 50 list of  
top-performing companies for a phenomenal 16th straight year.  

Laura Conklin
Vice President - Business Consulting
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REACHING FOR THE STARS
– Enterprise Technology overview –

ACUITY has raised the bar in developing technology that  
helps agents do business and supports the outstanding service our  

staff delivers, and our awards and accomplishments prove it. ACUITY  
continues to be recognized as an innovator in the areas of ease-of-business  

technology, staff mobility, and operational efficiency. 

Marcus Knuth
Vice President - Enterprise Technology
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ACUITY  is proud to dedicate this 
memorial to all who sacrificed to 
assure our freedom and to those 
who continue to serve. We owe 
our gratitude and thanks for their 
service and sacrifice. There are 
more than 750 inscribed pavers 
at the base of the pole that list the 
names of every Sheboygan County 
Veteran who paid the ultimate 
price while serving our country in 
the line of duty.


