


GUMDROP FACTS
e February 15 is National Gumdrop Day.

e The Apollo 9 Command Module was
called “Gumdrop” because of the
blue cellophane wrapping in which
the craft was delivered.

¢ You'd have to run a mile to burn off the
140 calories in 10 gumdrops.
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Ben Salzmann, President and CEO
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ACUITY AND THE SWEET LIFE

Some combinations just go well together: peanut butter and
chocolate; growth and profit; easy to do business with and
great to work for. We understand what our agents, customers,
and employees need from their partner, insurer, and employer,

and that’s why life is sweet with ACUITY.



DUBBLE BUBBLE" FACTS

® Bubble gum was invented by Frank Fleer
in 1906 as “Blibbler Blubber,” but it was
brittle. Fleer employee Walter Diemer
perfected the recipe in 1928, and it was
branded Dubble Bubble.

e The original Dubble Bubble was pink because
that was the only food coloring Diemer had.
The color stuck.

¢ Dubble Bubble was included in ration kits for
American soldiers serving in World War I1.



Wally Waldhart, Vice President - Sales and Communications
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THE SWEET LIFE AND SALES

ACUITY delivers a tempting treat to agents in 20 states with
a perfect blend of products and pricing. In 2011, our sales
were red hot. We added more than $63 million to our top
line, helping push our written premium to an

all-time high of $840 million.



TOOTSIE ROLL" FACTS

¢ | eo Hirshfield began production of
Tootsie Rolls in New York City in 1896.
The Tootsie Pop was introduced in 1931.

¢ The candy was named after Hirshfield’s
daughter, whose nickname was Tootsie.

e Tootsie Rolls were the first penny candy
to be individually wrapped.
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Ed Warren, Vice President - Commercial Lines
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LICORICE FACTS

e Licorice has a royal history: it was
enjoyed by Caesar and Alexander the
Great, and licorice supplies were found
in King Tut’s tomb.

¢ The licorice plant is actually a member
of the pea family, but the glycyrrhizic
acid from the plant’s root is 50 times
sweeter than sugar.

e Licorice has been an ingredient in
shoe polish, lipstick, insulating board,
and aftershave.
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Ed Felchner, Vice President - Personal Lines and Marketing
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CANDY CORN FACTS

e Each year, more than 35 million pounds
of candy corn equaling 9 billion pieces
will be produced—enough to circle the
moon nearly 4 times.

¢ Halloween accounts for over 75% of
candy corn production.

¢ Although the manufacturing process
has been automated, the recipe for candy
corn has remained unchanged since it
was invented in the 1880s.



Jamie Loiacono, Vice President - Claims
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Catastrgplie Clains
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CLAIMS AND THE SWEET LIFE

ACUITY puts the finest flavors into our claims service:
proactive catastrophe response, leading-edge technology, and
professionals whose commitment is second to none. While
helping rebuild shattered lives after loss, we handled a

record-high number of claims in 2011.



CANDY FACTS

e |n the U.S., the Midwest and Northeast
regions consume more candy than the
South, Southwest, West, or Mid-Atlantic.

e Denmark has the highest per capita
consumption of candy in the world at
36 pounds. The U.S. is at 25 pounds.

e Seven billion pounds of candy and
chocolate are made in the U.S.
every year.
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Wendy Schuler, Vice President - Finance
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ACCOUNTING—A SWEET LIFE

There’s no need to sugar coat our financial performance. In
2011, ACUITY grew assets and surplus to record levels while
we outperformed peer companies in terms of net income, cash
from operations, and cash flow as

a percentage of net written premium.









PEZ" CANDY FACTS

® PEZ was invented in 1927 by Eduard Haas,
an Austrian anti-smoking advocate who
marketed peppermint-flavored PEZ as a
cigarette substitute.

¢ The candy gets its name from the German
word for peppermint, “Pfefferminz.”

¢ When the original concept failed, PEZ
was reintroduced as a fruit-flavored
candy dispensed from a children’s toy
with a cartoon head.
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Pat Tures, Vice President - Actuarial and Strategic Information






UNITS IN FORCE
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SWEETNESS OF ACTUARIAL

ACUITY rolled out a mouth-watering assortment of new
pricing factors to deliver competitive, sustainable rates.
Precision pricing and predictive analytics allow us to select
accounts that are the best fit and achieve stronger retention

in both personal and commercial lines.



ROCK CANDY FACTS

¢ Early rock candy was colored red from
cochineal, derived from insects, or blue,
derived from indigo.

¢ The first rock candy sold in the U.S. was
white rock candy crystals on a string.

* Rock candy was first grown on a stick,
colored, flavored, and sold as a child’s
confection in the early 1970s.



Lynn Coady, Vice President - Human Resources
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GUMMI CANDY FACTS

¢ Although gummi candy is available in a
variety of shapes, bears and worms are
the most popular.

e Gummi bears were created in Germany
in 1922 by candy maker Hans Riegal and
were originally called “dancing bears.”

¢ Red is the most popular color of
gummi candy.
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Sheri Murphy, Vice President - Services and Administration
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THE SWEET LIFE OF SERVICES

ACUITY offers a flavorful assortment of service options for
our agents and customers. Thanks to efficient processes and
specialists who excel in their craft, we processed 95.7% of
work the same/next day while maintaining a 99.9%

accuracy rate.



JELLY BEAN FACTS

¢ The earliest reference to jelly beans
occurred during the Civil War, when
people were encouraged to send them
to Union soldiers.

¢ The unique process to create a jelly
bean with a hard shell and soft center
takes 7 to 21 days to complete.

e Each year in the U.S., there are
16 billion jelly beans manufactured
just for Easter--enough to circle the
earth more than 3 times.



MW%&M&MWM%

WWWW%Wm

Laura Conklin, Vice President - Business Consulting
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SWEET BUSINESS CONSULTING

It’s smooth as silk: people, processes, and technology come
together to make ACUITY one of the best-run insurers in the
nation. Our staff produced 279 more policies per person
than other companies and set an all-time

record for efficiency.



CHOCOLATE FACTS

¢ Chocolate is America’s favorite candy,
with over half of adults saying they
like chocolate best.

e Chocolate manufacturers currently
use 40% of the world’s almonds
and 20% of the world’s peanuts.

® 71% of American consumers prefer
milk chocolate.
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Neal Ruffalo, Vice President - Enterprise Technology
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THE SWEETEST TECHNOLOGY

It’s a tasty tech trio: expanding the capabilities of policy prefill,
creating interfaces with systems agents already use, and
delivering policies in seconds all make it easy to do business
with ACUITY. At the same time, we deliver the tools our artisan

employees need to get the job done.
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Tootsie Roll, Dubble Bubble, and PEZ trademarks used with permission.



