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WELCOME! 
2016 has been a truly delectable 
366 days at the Acuity Chocolate 
Factory. Turn the pages to learn 
more about all the magic that 
	 happened this year!

Acuity, A Mutual Insurance Company
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We’re not
a one-hit

wonder! Look at
all those magical

years!
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371.2

In both 
commercial and 
personal lines, 

we keep growing 
and growing!
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Customers can
count on Acuity’s

claims service!



Net Written Premium
to Surplus Ratio
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1,241 2016 was an amazing, 
record-setting year! Let’s take an 
even closer look at the ingredients 
that created a tasty recipe for 

success!
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With
numbers 
like these, 
we’re 
turning 
the industry 
on its

EAR! 



Where all your insurance dreams come true!


